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A WINNING INNOVATION: 

THE NICKY DEFEND PAPER TOWEL IS CHOSEN AS “PRODUCT OF THE 
YEAR” IN THE UNITED KINGDOM, IRELAND AND SPAIN 

 
In the United Kingdom, Ireland and Spain, consumers have chosen the Nicky Defend  

disposable paper towels as the Product of the Year 2021.  
 

In the United Kingdom, Ireland and Spain, consumers have chosen Nicky Defend disposable paper towels 

as Product of the Year 2021. Launched just a few months ago, the Nicky Defend towels were developed to 

contribute to a more correct level of personal hygiene. Thanks to Temporary Wet Strength technology – 

with which the paper is treated – the product is just as resistant and absorbent as a towel made of traditional 

paper but the difference is that it can be flushed away in the toilet, without causing any problems, although it 

is recommended to dispose of the product in the bin.  

Victory was awarded based on the preferences of two panels of ten thousand consumers each.  

A disposable paper towel is intrinsically a more hygienic choice than a traditional towel. The 

interfolded packaging (which enables the towels to be taken out one at a time) helps ensure the product 

remains free of any external contamination. Nicky Defend paper towels, which are an absolute innovation 
in the consumer market – folded towels are a typical product in the Away from Home sector but an 

innovation in domestic consumption – immediately found favour with consumers in the two markets, which 

both recognised and rewarded Sofidel's commitment to giving practical and efficient responses to the 
burgeoning demand for good hygiene.  

The Group’s constant commitment from the perspective of Clean Living and the speed in finding suitable 

responses to the new emerging market needs, have allowed Nicky Defend to stand out in the field of 

innovations in tissues. The hope is that this new commodity category for the consumer world will become a 

new standard: part of the new normal that awaits us all.  

http://www.sofidel.it/
https://twitter.com/sofidelsharing
https://www.linkedin.com/company/sofidel
https://www.flickr.com/photos/sofidel/albums/
https://www.youtube.com/user/SofidelSharing
https://www.facebook.com/SofidelGroup/?fref=ts


 
 
 
 

 

 

 

 

The consumer organisation Product of The Year UK – on the basis of the consumer panels of the Kantar 

market research company in the UK and Ireland (9,685 individuals) - chose Nicky Defend as the product of 

the year in the Household category. The total score obtained was 55%. 

In Spain, the organisation responsible for granting awards for innovation – with the involvement of the 

consumer panels of Netquest and Kuvut (10,113 individuals) – also chose Nicky Defend as Product of the 

Year in the Multipurpose Cellulose category. Nicky Defend obtained a total score of 7.75/12 and sixth place 

in the winners’ ranking out of 36 products assessed, and was described as a practical, effective and highly 

innovative product.  

 

The Sofidel Group  
With registered office in Porcari (Lucca), the Sofidel Group is one of the world leaders in the production of paper for sanitary and 
domestic use. Founded in 1966, the Group operates in 12 countries – Italy, Spain, the United Kingdom, France, Belgium, 
Germany, Sweden, Poland, Hungary, Greece, Romania and the United States – with more than 6,000 employees, a net 
consolidated turnover of 2,173 million euros (2020) and a production capacity of over one million tons a year (1,428,000 tons in 
2020). “Regina” is its best-known brand and can be found in most of the key markets. Other brands include: Softis, Le Trèfle, 
Sopalin, Thirst Pockets, KittenSoft, Nalys, Cosynel, Lycke, Nicky, Papernet. A member of the Global Compact and the World 
Wildlife Fund’s international Climate Savers programme, the Sofidel Group considers sustainability to be a strategic factor of 
growth and is committed to reducing the impact on the natural heritage and maximising the social benefits with the aim of 
creating shared added value for all its stakeholders. Sofidel’s goals for reducing the emissions of greenhouse gases by 2030 
have been recognised by the Science Based Targets initiative (SBTi) in line with the levels required to keep global warming well 
below 2°C, in accordance with the requirements of the Paris Agreement.  
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