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SOFIDEL PROMOTES “24 HOURS WITH YOUR HANDS”, 
TEN RULES (PLUS ONE) FOR A DAY OF HYGIENE 

 
Created for World Hand Hygiene Day on 5 May,  

the rules narrate the day from the perspective of o ur hands  

 

Tomorrow, 5 May, is World Hand Hygiene Day  promoted by the World Health Organization  (WHO) since 

2009 to improve hand hygiene on a global level: on the occasion, Sofidel, leading Porcari-based (Lucca) 

hygienic and household tissue manufacturing group, is promoting “24 hours with your hands”, ten (plus one) 

intriguing and sometimes surprising rules, for refl ecting on the importance of hygiene in the various 

moments of our day and places we find ourselves  as we progress through the hours of the day. 

 “24 hours with your hands” was created with the scientific advice of Prof. Fabrizio Pregli asco , virologist 

at the University of Milan and Hospital Administrator at the IRCCS Galeazzi in Milan. 

“Our hands are a repository for germs, ” commented Prof. Pregliasco . “A percentage of these are non-

pathogenic microorganisms that normally remain on the skin without causing damage. These can be joined, 

however, by viruses and bacteria that circulate in the air or with which we come into contact by touching the 

most diverse surfaces. How can we defend ourselves? Above all by washing o ur hands thoroughly, 

then by paying particular attention to certain obje cts – or places – with which we come into contact 

in the course of the day. ” 

Hands are our main means of contact with the world and consequently the most exposed to germs of 

every type . Some are harmless (for example, most of the ones we “encounter” on public transport), others 

potentially dangerous (like the ones we take home with shoes and bags); we find some of them exactly 

where we might expect (taps and handles in public toilets), others where we wouldn’t think it was possible 

(our sheets). The main solution  remains that of the eleventh rule: washing our hands with warm water 

and soap, for 40–60 seconds, rubbing well all over,  then drying off with a disposable paper towel  

(even more hygienic than our household towel). This simple practice permits the elimination of 99%  of 

bacteria.   

 



 

 

 

 
 

 

Sofidel and hygiene  

Promotion of the culture of health has always been one of Sofidel’s aims, on one hand through the creation 

of products with a high level of health and hygiene characteristics and on the other through the promotion 

of healthy lifestyles and good practice in hygiene  among its workers, consumers and stakeholders in 

general.  

The commitment of Sofidel to promote health and hygiene also assumes a concrete form through a 

recent partnership with WaterAid , an NGO headquartered in the UK with the mission of guaranteeing 

universal access to clean water and sanitation and hygiene services all over the world .  

To date, 663 million people don’t have access to drinking water, and 2.4 billion people – about 1 in 3 of the 

world’s population – can’t count on adequate sanitation or hygiene. This means that otherwise avoidable 

diseases spread: according to the WHO and UNICEF, a child of under 5 dies every two minutes because 

of gastrointestinal infections , which represent the second biggest cause of infant death .  Half of these 

deaths could be avoided through simply washing hand s thoroughly with soap and water.  

 

Porcari, 4 May 2017 

 

The Sofidel Group 

The Sofidel Group is one of the leading manufacturer of paper for hygienic and domestic use worldwide. Established in 1966, the Group 
has subsidiaries in 13 countries – Italy, Spain, the UK, France, Belgium, Germany, Sweden, Poland, Hungary, Greece, Romania, 
Turkey and the USA - with more than 5,500 employees, a consolidated turnover of 1,842 million Euros (2016) and a production capacity 
of over one million tonnes per year (1,058,000 tonnes in 2016). “Regina”, its most well-known brand, is present on almost all the 
reference markets. Other brands include: Softis, Le Trèfle, Sopalin, Nouvelle, Thirst Pockets, KittenSoft, Nalys, Cosynel, Yumy, Soft & 
Easy, Volare, Onda, Lycke, Forest, Nicky, Papernet. A member of UN Global Compact and the international WWF Climate Savers 
programme, the Sofidel Group considers sustainability a strategic factor with regards to growth and is committed to promoting socially 
and environmentally responsible development. 
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