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CHASING PAPER

National Geographic presents
the new branded content project produced for the So fidel Group
and presented by Englishman Tim Shaw

Produced by the Fox Networks Group’s
Italian team, the special will be distributed on th e National Geographic
channel in Italy, Great Britain, Germany, France a nd Poland

Showing on National Geographic at 8.55 p.m.
on Friday, 11 November

Italy is travelling through Europe with CHASING PAPER, the new branded content project produced by
National Geographic for the Sofidel group, global leader in the household and hygienic tissue
manufacturing market, known in Italy for the Regina brand in particular.

Produced to mark Sofidel's 50th anniversary, CHASING PAPER explores the history of one of the most
fascinating, and at the same time commonly used, materials ever invented by man. A journey through
Europe together with English presenter Tim Shaw, who’ll meet experts, historians and master
papermakers, showing us the secrets of paper production and how a world without paper is
unthinkable.

Conceived and produced by the Fox Networks Group ltaly , Chasing paper was shot in Italy,
Germany, Wales and Sweden and is intended for international distribution. As well as in Italy, where it
will be aired at 8.55 p.m. on Friday, 11 November , this hour-long TV special will also be broadcast on
the National Geographic channel in Great Britain, Germany, France and Poland , with a resulting total
distribution of 38 million homes .

“We decided to support the production of this film,” stated Luigi Lazzareschi, CEO of the Sofidel
Group, “because we believe that a company such as Sofidel also has the task of raising awareness of
what lies behind paper as a product. Through this programme, which effectively combines popular
science and entertainment, we believe we can help people to appreciate, better and more extensively,
the value of a product which is essential in our everyday life”.

“The Fox group has always aimed to propose special initiatives capable of engaging the public, through
innovative solutions, perceived by viewers as relevant and not purely commercial, and Chasing paper is
a valid example: an innovative project with a global scope, able to perfectly fuse the language and the
spirit that distinguish National Geographic with that of Sofidel” explains Alessandro Militi, Vice
President Marketing & Sales of the Fox Networks Group Italy .

Starting from the inventor of paper, Cai Lun, Tim Shaw takes us from Salisbury Cathedral, which
houses Magna Carta, the first and most ancient written guarantee of human rights, to Fabriano, where
ancient papermakers perfected its production process, making it a reliable, long-lasting material.
Passing through Mainz, where Gutenberg invented printing with movable type, we discover how paper
is made industrially today.

Tim Shaw is a British radio host, TV presenter and engineer. He presents a series of science and
technology programmes on National Geographic, like Car S.0.S. and Street Genius.




Chasing Paper is produced by Stand by me for National Geographic.

Rome, 11 November 2016

FOX NETWORKS GROUP ITALY

A division of 21st Century Fox, Fox International Channels Italyis a company dedicated to the
development and management of thematic pay television channels. The company's main mission is to
develop quality channel brands by combining the best international television products and the most
innovative local productions. The group offers to the ltalian public 10 satellite television channels
distributed on Sky Italia: Fox Sports, FoxSportsPlus, FOX, FoxLife, FoxCrime, Fox Comedy, Fox
Animation, National Geographic Channel, Nat Geo People, Nat Geo Wild.

THE SOFIDEL GROUP

The Sofidel Group is one of the leading manufacturer of paper for hygienic and domestic use
worldwide. Established in 1966, the Group has subsidiaries in 13 countries — Italy, Spain, the UK,
France, Belgium, Germany, Sweden, Poland, Hungary, Greece, Romania, Turkey and the USA - with
more than 5,500 employees, a consolidated turnover of 1,809 million Euros (2015) and a production
capacity of over one million tonnes per year (1,058,000 tonnes in 2015). “Regina”, its most well-known
brand, is present on almost all the reference markets. Other brands include: Softis, Le Tréfle,
Sopalin, Nouvelle, Thirst Pockets, KittenSoft, Nalys, Cosynel, Yumy, Soft & Easy, Volare, Onda,
Lycke, Nicky, Papernet, Heavenly Soft. A member of UN Global Compact and the international WWF
Climate Savers programme, the Sofidel Group considers sustainability a strategic factor with regards to
growth and is committed to promoting socially and environmentally responsible development.
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