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SOFIDEL ADVERTISEMENT FOR REGINA BLITZ RECEIVES THE MOIGE
FAMILY-FRIENDLY TV AWARD

The commercial created by Grey tells family stories and about everyday life at home.

The Media Observatory of MOIGE — Movimento Italiano Genitori, the Italian Parents Movement — gave their
family-friendly TV award to the Sofidel Regina Blitz advertisement today in the afternoon. The ceremony
took place in the “Sala della Regina” in Palazzo Montecitorio, the seat of the Italian Chamber of Deputies in
Rome, during the presentation of 11th edition of the critical guide to family-friendly television programmes
called “Un Anno di Zapping 2017-2018" (2017-2018, One Year of Channel Hopping) by Movimento Italiano

Genitori, the ltalian Parents Movement.

The prize sculpted by artist Alberto Ruggieri was given to Rolando Figaia, Sofidel Product Management

Director — Brand.

“We are pleased to have received this important accolade today precisely because Sofidel advertisements
are targeted mostly to families”, Rolando Figaia commented. “For this campaign we chose a new plot
focusing on being able to rely on Regina products to tackle small, ordinary troubles at home. We chose to
talk about family relations and everyday life in an ironic, light-hearted and amusing way. Regina has always
played a pioneering role on the tissue market in terms of product development and communications. The
latest creative chapter is the continuation of a consumer-oriented focus that boasts over thirty years of

history”.

The MOIGE Media Observatory monitored over 300 products in TV programmes and on the web and wrote
a critical guide, offering quality assessment of programmes broadcast on television before the watershed
(quiz shows, talk shows, serials, TV movies, miniseries, cartoons, advertisements, etc.) and some YouTube
channels. The analysis statements, motivated in technical-scientific terms, also took into account the many

complaints sent to the Observatory directly by Italian families.

Created in the scope of a broader rebranding project, the new Regina ads (Regina Wish, Regina Blitz,

Asciugoni Regina) spring from the partnership with Grey.
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http://www.sofidel.it/
https://twitter.com/sofidelsharing
https://www.linkedin.com/company/sofidel
https://www.flickr.com/photos/sofidel/albums/
https://www.youtube.com/user/SofidelSharing
https://www.facebook.com/SofidelGroup/?fref=ts
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Porcari, 18 June 2018

The Sofidel Group

The Sofidel Group is one of the leading manufacturer of paper for hygienic and domestic use worldwide. Established in 1966,
the Group has subsidiaries in 13 countries — Italy, Spain, the UK, France, Belgium, Germany, Sweden, Poland, Hungary,
Greece, Romania, Turkey and the USA - with more than 6,000 employees, net sales of 1,724 million Euros (2017) and a
production capacity of over one million tonnes per year (1,098,000 tonnes in 2017). “Regina”, its most well-known brand, is
present on almost all the reference markets. Other brands include: Softis, Le Trefle, Sopalin, Nouvelle, Thirst Pockets,
KittenSoft, Nalys, Cosynel, Yumy, Soft & Easy, Volare, Onda, Lycke, Forest, Nicky, Papernet. A member of UN Global Compact
and the international WWF Climate Savers programme, the Sofidel Group considers sustainability a strategic factor with regards
to growth and is committed to promoting socially and environmentally responsible development.
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